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What is Disruptive Innovation ISHC
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DISRUPTIVE
INNOVATION IS THE
NEW PUNK ROCK
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Overview

* Business Models

* Technology (8 Track to Vinyl to Tape to CD to MP3
to Streaming, Mobile, Digital Cameras replaced
Polaroid and Film/Kodak, Cloud)

e Travel & Tourism
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Disruptive Innovation All Around ISHC

... SO WE'RE
ABOUT TO START A
NEW PARADIGM. WE
CALL IT "SOCIAL AS
A SERVICE"

WHAT DOES
THAT MEAN?
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»  Global tourism was worth an estimated $1 trillion in 2011, up 1.7% from 2010 after
O declining approximately 3.6% in 2009.

Statistical LA .

* Industry revenue forecasted to increase by 4.9% per annum over next 5 years.

Profile .

US hotel unmanaged business spend expected to grow from $32B to $46B by 2016.

»  China will emerge as the largest single country for outbound tourists, followed by India.

=  Wider use of new aircraft with capacity of about 800 passengers will continue to lower
Trends real average international airfares and improve economies of scale in air transport.

= By 2015, 625,000 hotels in the world generating $565 billion, employing 4 million people.

Global Travel Growth

¢ Tourism % Change % change

2000 USS 2010V 5 2015V

billions)* 2005 2010

United States Personal 626 609 -2,7% 624 650 677 701 724 18.0%
Business 211 104 -7.8% 199 209 220 232 242 24.2%

United Kingdom Personal 141 128 -0.3% 130 135 129 144 149 16.4%
Business 28 24 -13.7% 25 26 27 28 30 21.0%

Japan Personal 279 273 -2,0% 274 282 200 208 304 11.4%
Business 2 71 -0.6% 72 74 78 81 83 17.1%

China Personal 74 108 44.7% 118 133 151 169 187 73.5%
Business 26 36 38.8% 39 44 49 55 62 73.2%

India Personal 38 54 40.5% 58 63 70 76 82 53.1%
Business 7 9 18.3% 9 10 11 13 14 63.1%

*USS billion, expressed at 2000 prices and exchange rates (excludes the effect of price changes)
Source: World Travel and Tourism Council, Economic Data Tool, extracted 20 March 2010 ™\
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Emerging Technologies

= Digital data is growing at 62% Y/O/Y vs. structured data at 22%

N1 tisT: 1 - Global mobile data traffic estimated to grow 25x over the next 5 years. Driven by video
Profile = 375 million tablets projected to be sold in 2016 — 760 million in use by end of that year

=  Analytics leader IBM looking to generate $20 billion from new initiatives by 2015

=  Smartphone tipping point (500 million in use), 77% of the planet owns mobile device
=  More than 50% of smartphone owners have downloaded a travel app
= Travel e-commerce grew 73% from ‘05 to 10 to $85 billion in US

=  Mobile e-commerce to reach $163 billion worldwide by 2015

Big Data Growth Shift to Cloud
By 2014, >50% of All Workloads Will
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Online Travel- First Wave

Statistical B
Profile

Trends .

Travel e-commerce grew 73% from 2005 to 2010 to $85 billion.

84% of leisure travelers used the Internet to make reservations in 2011.

82% of online travelers say they can find everything to plan and book a vacation online
Only 22% say they have developed a travel planning routine.

Hotels, airlines and other operators trying to dis-intermediate Online Travel Agencies (OTAs)
Traveler data developing into most valuable non-PII information on the web

Advertisers continuing to seek new ways to target online travelers

Social media gaining traction as a legitimate source of travel information

Social Media Becoming More Relevant for Travel

100% 92% % of respondents using social media travel related sites
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Company Overview

L]
=  Launched by MIT grad Adam Goldstein and reddit co-founder Steve Huffman in 2010 b

=  Hipmunk puts the fun back in travel planning with a user-friendly interface that takes the “agony” out \ o
of travel planning and organizes relevant flight information it into a useful visual (rather than text- '
based) interface

Investment Thesis

=  Viral growth (traffic has seen month-over-month double digit growth for 6 months)
=  Opportunity to steal market share from OTAs and other booking engines L4

=  Ability to grow through hotels and ancillary services

Thayer Role

= Great value add through airline relationships

= Thayer will continue to play large role particularly in hotel space

Investment Data

=  QOriginally invested $100,000 on May 4, 2011
= |VP led Series B round in May, 2012 at 2.5x original investment — Thayer invested an additional $250,000

Exit Scenarios

= Hipmunk has received multiple inbound M&A inquiries — multiple acquirers in the mix

= |nvestors believe allowing viral growth and traditional marketing campaigns to continue prior to sale
will add significant value e
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(I3 BrandAnalytics

= nBA generates customer satisfaction insight and competitive intelligence from social media
feedback for the Hospitality, Restaurant, and Retail industries

Company Overview

Investment Thesis

= Deep technical IP (Social Guest Satisfaction™")

= Natural language platform & industry-tuned index of sentiment terms
= Exponentially expanding database

= Key bench heads and partnerships with leading customers

LLEVEAGIE

= Adding significant value through relationships in foodservice sector

= Chris Hemmeter has played an active role in the company

Investment Data

= QOriginally invested $75,000 on March 21, 2011 (currently marked up 3.3x)
= Total investment of $571,568 over two subsequent rounds

= NEA and Revolution Partners led the most recent financing in October 2011

Exit Scenarios

=  Multiple buckets of aquirors include SaaS, social media and hospitality companies

= New investors and new CEO create significant financial and growth upside

alia N
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Live without boundaries.

33% of hotel bookings have someone
in the room that suffers from asthma or
other respiratory allergy.
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hotel

What are "Verified Reviews"?

This is your assurance that the reviews you are reading have undergone our authentication process and are from real gquests who actually
paid and stayed at the hotel.

What is "Authentication?”

Simply stated, it means that the participating brands and hotels have joined our authentication platform (patent pending) which reviews
information against property records to ensure that he or she truly stayed at the property they reviewed.

What does this ultimately mean for you?

It means that you can trust the reviews you find on this site, because they're based on Real Stays*™. We believe it's just one of the key
factors that set HotelMe apart, as a source that you can trust for your travel planning needs.
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mi Nor1 Upsell Solutions Increase Hotel
RevPAR and Boost Guest Satisfaction

Upgrade Your Life®

Duetto Edge™ helps you optimize demand --
to maximize revenues and minimize
expenses, easily and efficiently. It highlights
opportunities to raise rate or shift mix,
monitor competitors, identify parity
problems, reduce technology costs and
eliminate the need for tedious data entry.
Duetto Edge is more than just a revenue
management system. It's where innovation
and insight meet.

—
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Questions!

Questions?
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