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David M. Brudney, ISHC, principal and founder of David Brudney & Associates, a hospitality marketing consulting firm based in Carlsbad, CA.  Mr. Brudney has provided partner-level, sales and marketing professional services for owners, asset managers, operators, developers and lenders of hotels and resorts involving projects from Ritz-Carlton Kapalua in Hawaii to the Westin Diplomat in Florida to Skamania Lodge in Oregon. 
Along with his sales training and mentoring practice, Mr. Brudney has conducted sales and marketing “best practice” reviews of hotels, resorts and conference centers both here in the U.S. and abroad, where he has validated performance and advised clients on positioning, marketing strategy, brand delivery and guest and meeting planner preferences. 
Mr. Brudney is a nationally recognized spokesman for the hospitality industry, frequently quoted in the Los Angeles Times and his articles appear monthly in industry publications including Smith Travel Research’s Hotel News Now Digest, Hotel-Online, HSMAI e-Connect and Hsyndicate.  He is a professional speaker and has conducted seminars for the Arizona and California Hotel & Lodging Associations, California Lodging Industry Association, the ALIS Hotel Investment Conference and has instructed classes in hotel and restaurant management and marketing throughout the University of California system.

Prior to launching David Brudney & Associates in 1979, Mr. Brudney had a long and distinguished career in hotel sales and marketing with Westin Hotels & Resorts, Hyatt Hotels Corporation and Marriott Hotels, Resorts and Suites.  Mr. Brudney was National Sales Manager during the critical first five years of Westin’s Century Plaza Hotel in Los Angeles and later served as Director of Sales & Marketing for Westin’s North Michigan Avenue Hotel in Chicago.  He joined Hyatt at a time when Hyatt’s Regency brand growth exploded throughout the U.S., Canada and Mexico.  He was the first Director of Sales & Marketing for the Grand Hyatt San Francisco and later became Director of Sales & Marketing for Hyatt’s Western Region.  Brudney was selected to serve on Hyatt’s first-ever M.O.R. (Management Operational Review) leadership team from 1975 to 1979 which provided him the opportunity to oversee and direct the unit level sales and marketing staffs of as many as seven regional hotels in California and Arizona.

Mr. Brudney is a charter member and now serves as Chairman Emeritus of the International Society of Hospitality Consultants’ Marketing Committee.  He received a B.A. degree from San Francisco State University and currently sits on the university’s Broadcast and Electronic Communication Arts Advisory Board.  He is a veteran of the U.S. Air Force and served his country during the Cuban Missile Crisis of 1962.

David and Karen, his wife of 46 years, have three grown children, two grandsons, and reside in Carlsbad, CA. 
David M. Brudney is a charter member of International Society of Hospitality Consultants
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