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STEVEN SEGHERS, ISHC p@

* Delivering strategic performance.
* 20 years of hospitality marketing experience

* Expert in the field of digital development, marketing,
competitive analysis and customer engagement

* International experience with 4-5 star brands, hotels, resorts
and ownership groups
— Montage Hotels & Resorts
— Pelican Hill
— Preferred Hotels & Resorts
— St. Regts
— Luxury Boutiques

— Ownership groups: Starwood Capital, Britannia Pacific...
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Top 3 Trends
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1. Responsive Everything
2. Small Data

3. China Now
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Responsive Everything SN
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. Mobile Internet Exceeds Desktop Usage
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‘ 90% Use Multiple Devices for Buying

. Responsive — Beyond Device Recognition
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Responsive Everything
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OUR HOTELS ~ OUR CELEBRITY FANS ~ GLOBAL OFFERS ~ MEETINGS & EVENTS ~ GALLERY'

It’s time to light up —
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Small Data — Not Big Data

As of 2011, the global size of

By 2014, it's anticipated

40 ZETTABYTES It’s estimated that dat; in healthcare was there will be

(43 TRLLON ST 205 2.5 QUINTILLION BYTES T estimated 0 be 420 MILLION

of data will be created by [ 2.3 TRILLION GIGABYTES | e 150 EXABYTES WEARABLE, WIRELESS
2020, an increase of 300 of data are created each day [ 161 BILLION GIGABYTES ] HEALTH MONITORS

times from 2005

4 BILLION+
HOURS OF VIDEOD

are watched on
YouTube each month

FOURV’s
of Big
Data

6 BILLION
PEOPLE

have cell
phones

30 BILLION
From traffic patterns and music downloads to web PlECES UF CDNTENT
history and medical records, data is recorded, are shared on Facebook

stored, and analyzed to enable the technology every month

mOSSt ﬁg\zp:tni::sltn the and services that the world relies on every day. 400 MILLION TWEETS
- But what exactly is big data, and how can these

100 TERABYTES massive amounts of data be used? ;rﬁ“s::t"?:r:tﬂ?yy:gt:’goslsteioﬂ
[ 100,000 GIGABYTES ]

of data stored As a leader in the sector, IBM data scientists
break big data into four dimensions: Volume,
Velocity, Variety and Veracity

WORLD POPULATION: 7 BILLION

Modern cars have close to

The New York Stock Exchange Depending on the industry and organization, big 1IN Poor data quality costs the US
captures II]I] SENSDRS data encompasses information from multiple L[:F economy around
that monitor items such as internal and external sources such as transactions, ) €217 | A YEAR
118 OF TRADE fuel level and ti social media, enterprise content, sensors and don’t trust the information 33.1TRILLION A YEAR
INFORMATION HELEHERANCICRIESSHE . . 3 e they use to make decisions
mobile devices. Companies can leverage data to Y .

during each trading session adapt their products and services to better meet

customer needs, optimize operations and
infrastructure, and find new sources of revenue.

Velocity o

ANALYSIS OF 4.4 MILLION ITJOBS
STREAMING DATA will be created globally to support big data,

with 1.9 million in the United States

Veracity

UNCERTAINTY
OF DATA

By 2016, it is projected in one survey were unsure of

there will be / how much of their data was
18.9 BILLION inaccurate

NETWORK g(

CONNECTIONS 3
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Sources: McKinsey Global Institute, Twitter, Cisco, Gartner, EMC, SAS, IBM, MEPTEC, QAS
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China Now
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Hurun Report Chinese Luxury Consumer
Survey 2013

* The most popular international

destinations for wealthy Chinese are:

1. France

United States*

Singapore*

Switzerland

U.K.*

Italy

Australia*

Dubai, United Arab Emirates
9. Germany

10.  Maldives
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11.  Japan
12. Canada
13. Korea

14. Thailand
15. New Zealand*
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Growth Rate of Luxury Traveler Spending
100%
80%
60%
40%

20%

0% -

2012 vs 2011

Source: Global Blue statistics on Chinese traveler's tax free shopping spending 2012

2011 vs 2010 2010 vs 2009

» Intemet  Average weekly usage-6.2 days

less than 1 permonth || 2%
1-3 days per month | 2%
1-5 days per week [ 14 %
every day | 83%

Data Source: GroypM-Hurun Media Usage Research
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